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interested in were our sales training and coaching services,” said
managing partner Lori Turner. “But as we've seen that uptick in training,
marketing and PR have held pretty close.”

Along with increased demand for PR services, Liebenrood Ellett added,
there’s increased demand for PR jobs.

“I'm seeing a greater number than ever before in terms of resumes and
inquiries about employment and internships,” she said.

For a single job posting in 2010, the company received more than 1,000
resumes.

“A lot were local,” Liebenrood Ellett said. “But I'd say it was 50-50 local
and across the nation, from Seattle to Miami to New York to Phoenix.
There are a lot of individuals out there looking for PR jobs.”

And good PR talent — people with the right combination of writing ability,
people skills and sales ability — is hard to find, Turner said.

“Students coming out of journalism school have learned strategy and
they’ve learned copywriting, but if they can’t make the pitch, none of that
writing matters,” she said.

And the new economy coupled with the new world of social media, she
said, means the ability to bridge that gap will become more valuable than
ever.

“I think as we continue to rely on this instantaneous news process, over
time we're going to see the need for PR people get even higher,” Turner
said.
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