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Go to date: B Take the example of an investigative services firm that determined divorce

lawyers were its most profitable client segment. Instead of cold calling law
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Firm staff went to the courthouse library and slipped business cards into law
PHEMIUM books that were most likely to be used by divorce attorneys. A steady stream
HEAL ESTETE of divorce lawyers using the books saw the cards and assumed other attorneys
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In the words of Henry David Thoreau, “In the long run, men hit only what they
aim to.” Why not make it a profitable prospect?

Lori Turner is a managing partner at RedRover Sales & Marketing,
www.redrovercompany.com.
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