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Top 10 Smart MarketingTop 10 Smart Marketing
Trends For 2012Trends For 2012
By Lori Turner-Wilson
Print | Front Page | Email this story

Pay no heed to the “hottest trends in marketing” hype for
the New Year, as there is often little correlation between
what’s hot and what actually works. Instead, make your
resolution to execute these Top 10 smart marketing
trends for 2012.

1. Adopt a mobile Web strategy. Nearly half of all U.S. mobile phone
subscribers own a smartphone. By 2015, more people will access the Web
via a mobile device than through traditional desktop Internet access. You
must optimize your website for viewing on an iPhone or other mobile
device or risk brand irrelevancy.

2. Become a guru. Utilize social media, including a blog, and email
marketing to build awareness around your expertise. Don’t be afraid to
give away content and share your knowledge in an effort to build your
personal or company brand.

3. Develop a proactive referral generation program. We are in a referral
economy where consumers are increasingly relying more heavily on
third-party reviews – from friends or online review sites – to make
decisions about brand selection. This is a terrific low-cost solution for
driving new business.

4. Experiment with QR (Quick Response) codes. It’s a square bar code
smartphone users can scan to be taken directly to a targeted Web page.
For example, a movie poster might feature a QR code linking directly to a
movie trailer or the ticket-ordering site.

5. Increase subscriber engagement. When it comes to social media in
particular, have more conversations and broadcast less. The real value in
your social media activity lies in interacting with your followers as
engagement leads to brand loyalty.

6. Get in the video age. YouTube generates more than 2 billion views a
day; that’s double the prime-time audience of all three major U.S.
networks combined. Gather video testimonials from your customers;
feature your team conducting online educational demonstrations; and
use video to bring your product or service to life.

7. Formalize a customer feedback strategy. Develop a strategy for
ensuring you are regularly requesting customer feedback allowing you to
deal with potential issues before you lose a precious piece of business.

8. Deploy a holistic marketing strategy. The one-off project approach to
marketing doesn’t work. This year, resolve to create a comprehensive
strategy, more heavily weighted toward digital than analog channels.

9. Develop your brand personality to better connect with Gen Y. This still

Lori Turner-Wilson

Name

Email

Follow us on Facebook, Twitter & RSS:
  

Sign-Up For Our FREE email edition
Get the news first with our free daily email

 

  
Sign UpSign Up

Get more from The Daily News

Electrolux Redux
Parkway Properties Sells Majority
of Memphis Portfolio
Books from Birth Wants Your
Stories
Time for Grizzlies to Upsize the Grit
and Grind
A Morgan Keegan sale, at last?
Maybe, maybe not

RECORD TOTALS DAY WEEK YEAR
PROPERTY SALES 69 331 331

MORTGAGES 82 470 470
FORECLOSURE
NOTICES 0 123 123

BUILDING PERMITS 0 373 373

BANKRUPTCIES 57 283 283

BUSINESS LICENSES 29 116 116

UTILITY CONNECTIONS 102 433 433

MARRIAGE LICENSES 0 55 55

THROUGH THE LENSTHROUGH THE LENS

converted by Web2PDFConvert.com

http://www.memphisdailynews.com/Subscribe.aspx
http://www.memphisdailynews.com/
http://www.memphisdailynews.com/
http://www.memphisdailynews.com/About.aspx#about
http://www.memphisdailynews.com/Notices.aspx
http://www.memphisdailynews.com/PublicRecords.aspx
http://www.memphisdailynews.com/Help.aspx
http://www.memphisdailynews.com/service/Service.aspx
http://www.memphisdailynews.com/Contact.aspx#contact
http://www.memphisdailynews.com/Login.aspx
http://www.memphisdailynews.com/Subscribe.aspx
http://www.memphisdailynews.com/Search/Search.aspx
http://www.memphisdailynews.com/Search/Search.aspx
http://www.memphisdailynews.com/lists/ListBuilder.aspx
http://www.memphisdailynews.com/lists/ListBuilder.aspx
http://www.memphisdailynews.com/WatchService.aspx
http://www.memphisdailynews.com/WatchService.aspx
http://www.memphisdailynews.com/DataDirect.aspx
http://www.memphisdailynews.com/DataDirect.aspx
http://www.memphisdailynews.com/Neighborhood.aspx
http://www.memphisdailynews.com/Neighborhood.aspx
http://www.memphisdailynews.com/CrimeReport.aspx
http://www.memphisdailynews.com/CrimeReport.aspx
http://www.memphisdailynews.com/home/2012/jan/6/
http://www.memphisdailynews.com/home/2012/jan/5/
http://www.memphisdailynews.com/home/2012/jan/4/
http://www.memphisdailynews.com/home/2012/jan/2/
http://www.memphisdailynews.com/home/2011/dec/30/
http://www.memphisdailynews.com/home/2011/dec/30/
http://www.memphisdailynews.com/home/2012/jan/6/
http://www.memphisdailynews.com/public-records/2012/jan/5/
http://www.memphisdailynews.com/public-records/2012/jan/4/
http://www.memphisdailynews.com/public-records/2012/jan/3/
http://www.memphisdailynews.com/public-records/2012/jan/2/
http://www.memphisdailynews.com/public-records/2011/dec/30/
http://www.memphisdailynews.com/public-records/2011/dec/30/
http://www.memphisdailynews.com/public-records/2012/jan/10/
http://www.memphisdailynews.com/notices/2012/jan/6/
http://www.memphisdailynews.com/notices/2012/jan/5/
http://www.memphisdailynews.com/notices/2012/jan/4/
http://www.memphisdailynews.com/notices/2012/jan/3/
http://www.memphisdailynews.com/notices/2012/jan/2/
http://www.memphisdailynews.com/notices/2012/jan/1/
http://www.memphisdailynews.com/money
http://www.memphisdailynews.com/
http://www.facebook.com/sharer.php?u=http%3A%2F%2Fwww.memphisdailynews.com%2Fnews%2F2012%2Fjan%2F4%2Ftop-10-smart-marketing-trends-for-2012%2F&t=Top 10 Smart Marketing Trends For 2012 - Memphis Daily News&src=sp
http://www.memphisdailynews.com/news/2012/jan/4/top-10-smart-marketing-trends-for-2012//print
http://www.memphisdailynews.com/home/2012/jan/4
http://www.facebook.com/pages/Memphis-TN/Memphis-Daily-News/77067817854
http://twitter.com/memphisdaily
http://feeds.feedburner.com/memphisdailynews/bbde
http://blog.memphisdailynews.com
http://blog.memphisdailynews.com/?p=3906
http://blog.memphisdailynews.com/?p=3891
http://blog.memphisdailynews.com/?p=3889
http://blog.memphisdailynews.com/?p=3886
http://blog.memphisdailynews.com/?p=3875
http://www.memphisdailynews.com/lists/HomeSales.aspx
http://www.memphisdailynews.com/lists/Mortgage.aspx
http://www.memphisdailynews.com/lists/Foreclosure.aspx
http://www.memphisdailynews.com/lists/Permits.aspx
http://www.memphisdailynews.com/lists/Bankruptcy.aspx
http://www.memphisdailynews.com/lists/BusLicenses.aspx
http://www.memphisdailynews.com/lists/Newcomers.aspx
http://www.memphisdailynews.com/lists/MarLic.aspx
http://www.memphisdailynews.com/Editorial_Images/12803.jpg
http://www.memphisdailynews.com/Editorial_Images/12792.jpg
http://www.web2pdfconvert.com?ref=PDF
http://www.web2pdfconvert.com?ref=PDF


Account InfoAccount Info
Log InLog In
Your AccountYour Account
Create an AccountCreate an Account

SubscribeSubscribe
Subscribe to The Daily Subscribe to The Daily NewsNews
Upgrade Your SubscriptionUpgrade Your Subscription

AboutAbout
About UsAbout Us
Contact UsContact Us
Privacy PolicyPrivacy Policy

HelpHelp
HelpHelp
Customer ServiceCustomer Service

MemphisDailyNews.comMemphisDailyNews.com
HomeHome
BlogBlog
FacebookFacebook
TwitterTwitter
RSSRSS

Our ServicesOur Services
Public NoticesPublic Notices
Public RecordsPublic Records
Name & Property ResearchName & Property Research
Data DirectData Direct
Watch ServiceWatch Service
Custom List BuilderCustom List Builder
Crime ReportsCrime Reports
Neighborhood ReportsNeighborhood Reports

Chg %Chg Value

Morningstar -3 -0.1 3,207

Nasdaq 1 0.0 2,671

NYSE 0 0.0 7,600

Morningstar

Small Cap
-11 -0.2 4,790

© Copyright 2012 Morningstar, Inc.

Copyright 1995 - Copyright 1995 - 2012 2012 by The Daily News Publishing Co. Inc. - All Rights Reservedby The Daily News Publishing Co. Inc. - All Rights Reserved

relatively new generation to the marketplace doesn’t respond to cold,
sterile brands. In fact, be more emotionally engaging, personal and
conversational in all of your communications.

10. Get out from behind the desk! Spend more time with prospects and
customers. Go to more networking events. Social media networking is not
enough. Reclaim the lost art of face-to-face connection.

Lori Turner-Wilson is an award-winning columnist and managing
partner of RedRover Sales & Marketing, www.redrovercompany.com.

You can follow RedRover on Twitter (@redrovercompany and
@loriturner) and Facebook (facebook.com/redrovercompany).
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