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8-Second Rule of First Impressions
Lori Turner-Wilson
Print | Front Page | Email this story

Eight seconds. It’s the length of a successful bull ride.
And it’s also how long we have to leave an indelible
impression on those we meet.

For the bull rider, that eight seconds is an eternity. For
the rest of us, it’s gone in the mere blink of an eye.

In the first eight seconds after meeting a prospect, he evaluates your
social standing. If he sees you of comparable business or social standing,
you are considered suitable for further interaction. If you appear to be of
higher status, you’re admired and cultivated as a valuable contact. If
deemed to be at a lower social level, you’re tolerated but kept at arm’s
length.

It’s a harsh reality, but one we must accept. Once this impression is
formed, it’s extraordinarily difficult to change, which is why it’s vital to
put your best foot forward. Not only is it essential in sales, but mastering
the art of the first impression is a life skill.

While you can’t control all aspects of that first impression, here are eight
key factors you can:

A picture is worth a thousand words. What picture do you paint? Dress up
a bit more than your prospect to be quickly assessed in high standing. Pay
attention to the details. Carry a nice leather portfolio versus a free canvas
portfolio featuring your bank’s logo. Paper shouldn’t protrude in a
disorganized fashion. Less is more. Invest in a nice pen, versus the
disposable Bic that’s seen better days. Ladies, leave the giant purse in the
car.

When you see your prospect enter the room, stand and walk to greet him
versus waiting for him to walk to you. The latter demonstrates a passive,
unsure style.

Know your opening line. Prepare so you have a point of connection ready
to pull from your arsenal. A “point of connection” might be the
referencing of a common acquaintance or a shared interest.

Attitude is everything. Carry yourself with confidence and genuine
enthusiasm. Weakness is a repellant but arrogance can be an equal
turnoff. Find the middle ground.

Don’t fidget. Avoid nervous tie adjustments, touching your watch (which
insinuates you’re in a hurry), shaking your leg or fiddling with your pen.

Smile and make eye contact. We are naturally attracted to those who
smile, and eye contact demonstrates confidence.

Stay focused. Tune out everything, staying completely attentive to your
prospect. Avoid the temptation to glance away when someone walks by.
Turn your cellphone off and put it out of sight.

Your handshake should of course be firm. Styles to avoid: the dead fish,
the bone crusher, the two-handed shake, the controller where you pull
the prospect closer, the politician where your other hand is placed on the

Weekly
Edition
Issues | About
The Memphis News:
Business, politics, and
the public interest.

Follow us on Facebook, Twitter & RSS:
  

Sign-Up For Our FREE email edition
Get the news first with our free daily email

 Name 

 Email  
Sign Up

Get more from The Daily News

Zoo Boo Draws New Crowds,
Generates Interest
Tennessee Unemployment Rate Rose
(barely) for Sept.
Fed Report: Mixed-picture for
Memphis area
What FedExForum has in common
with … the housing market
Neu Concept for Sole Restaurant
Long Time Coming

RECORD TOTALS DAY WEEK YEAR
PROPERTY SALES 48 48 12,444

MORTGAGES 59 59 18,306
FORECLOSURE
NOTICES 0 0 8,058

BUILDING PERMITS 176 176 32,197

BANKRUPTCIES 75 75 15,154

BUSINESS LICENSES 19 19 4,861
UTILITY
CONNECTIONS 263 263 22,455

MARRIAGE LICENSES 39 39 4,782

THROUGH THE LENS

Home > Article

More of what you want to know.

Home | About Us | Public Notices | Public Records  

Search
Help | Your Account | Contact Us | Log In |
Subscribe

Lori Turner-Wilson

Most Read Most Emailed

converted by Web2PDFConvert.com

http://www.memphisdailynews.com/Subscribe.aspx
http://www.memphisdailynews.com/
http://www.memphisdailynews.com/
http://www.memphisdailynews.com/About.aspx#about
http://www.memphisdailynews.com/Notices.aspx
http://www.memphisdailynews.com/PublicRecords.aspx
http://www.memphisdailynews.com/Help.aspx
http://www.memphisdailynews.com/service/Service.aspx
http://www.memphisdailynews.com/Contact.aspx#contact
http://www.memphisdailynews.com/Login.aspx
http://www.memphisdailynews.com/Subscribe.aspx
http://www.memphisdailynews.com/Search/Search.aspx
http://www.memphisdailynews.com/Search/Search.aspx
http://www.memphisdailynews.com/lists/ListBuilder.aspx
http://www.memphisdailynews.com/lists/ListBuilder.aspx
http://www.memphisdailynews.com/WatchService.aspx
http://www.memphisdailynews.com/WatchService.aspx
http://www.memphisdailynews.com/DataDirect.aspx
http://www.memphisdailynews.com/DataDirect.aspx
http://www.memphisdailynews.com/Neighborhood.aspx
http://www.memphisdailynews.com/Neighborhood.aspx
http://www.memphisdailynews.com/CrimeReport.aspx
http://www.memphisdailynews.com/CrimeReport.aspx
http://www.memphisdailynews.com/home/2011/jul/8/
http://www.memphisdailynews.com/home/2011/jul/7/
http://www.memphisdailynews.com/home/2011/jul/6/
http://www.memphisdailynews.com/home/2011/jul/4/
http://www.memphisdailynews.com/home/2011/jul/1/
http://www.memphisdailynews.com/home/2011/jul/1/
http://www.memphisdailynews.com/home/2011/jul/13/
http://www.memphisdailynews.com/public-records/2011/oct/21/
http://www.memphisdailynews.com/public-records/2011/oct/20/
http://www.memphisdailynews.com/public-records/2011/oct/19/
http://www.memphisdailynews.com/public-records/2011/oct/18/
http://www.memphisdailynews.com/public-records/2011/oct/17/
http://www.memphisdailynews.com/public-records/2011/oct/19/
http://www.memphisdailynews.com/public-records/2011/oct/26/
http://www.memphisdailynews.com/notices/2011/oct/24/
http://www.memphisdailynews.com/notices/2011/oct/23/
http://www.memphisdailynews.com/notices/2011/oct/22/
http://www.memphisdailynews.com/notices/2011/oct/21/
http://www.memphisdailynews.com/notices/2011/oct/20/
http://www.memphisdailynews.com/notices/2011/oct/19/
http://www.memphisdailynews.com/money
http://hosted2.ap.org/TNMDN/mmIndexReturns?CN=AP707&idx=4&SITE=AP&SECTION=&TEMPLATE=
http://hosted2.ap.org/TNMDN/mmIndexReturns?CN=AP707&idx=4&SITE=AP&SECTION=&TEMPLATE=
http://www.memphisdailynews.com/
http://www.facebook.com/sharer.php?u=http%3A%2F%2Fwww.memphisdailynews.com%2Feditorial%2FArticle.aspx%3Fid%3D60378&t=8-Second Rule of First Impressions - Memphis Daily News&src=sp
http://www.memphisdailynews.com/editorial/ArticleEmail.aspx?id=60378
http://www.memphisdailynews.com/home/2011/jul/20
http://www.facebook.com/pages/Memphis-TN/Memphis-Daily-News/77067817854
http://twitter.com/memphisdaily
http://feeds.feedburner.com/memphisdailynews/bbde
http://blog.memphisdailynews.com
http://blog.memphisdailynews.com/?p=3312
http://blog.memphisdailynews.com/?p=3306
http://blog.memphisdailynews.com/?p=3300
http://blog.memphisdailynews.com/?p=3274
http://blog.memphisdailynews.com/?p=3290
http://www.memphisdailynews.com/lists/HomeSales.aspx
http://www.memphisdailynews.com/lists/Mortgage.aspx
http://www.memphisdailynews.com/lists/Foreclosure.aspx
http://www.memphisdailynews.com/lists/Permits.aspx
http://www.memphisdailynews.com/lists/Bankruptcy.aspx
http://www.memphisdailynews.com/lists/BusLicenses.aspx
http://www.memphisdailynews.com/lists/Newcomers.aspx
http://www.memphisdailynews.com/lists/MarLic.aspx
http://www.memphisdailynews.com/Editorial_Images/12433.jpg
http://www.memphisdailynews.com/Editorial_Images/12428.jpg
http://www.memphisdailynews.com/Editorial_Images/12419.jpg
http://www.memphisdailynews.com/Editorial_Images/12414.jpg
http://www.memphisdailynews.com/editorial/Weekly.aspx
http://www.memphisdailynews.com/editorial/Weekly.aspx
http://www.memphisdailynews.com/editorial/WeeklyAbout.aspx
http://www.web2pdfconvert.com?ref=PDF
http://www.web2pdfconvert.com?ref=PDF


Account Info
Log In
Your Account
Create an Account

Subscribe
Subscribe to The Daily News
Upgrade Your Subscription

About
About Us
Contact Us
Privacy Policy

Help
Help
Customer Service

MemphisDailyNews.com
Home
Blog
Facebook
Twitter
RSS

Our Services
Public Notices
Public Records
Name & Property Research
Data Direct
Watch Service
Marketing & Sales Lists
Crime Reports
Neighborhood Reports

Nasdaq 35 1.3 2,673

NYSE 0 0.0 7,431

Morningstar

Small Cap
76 1.7 4,636

© Copyright 2011 Morningstar, Inc.

prospect’s forearm or shoulder, the cupped shake where your palm
doesn’t touch your prospect’s palm, indicating you’re shy or hiding
something.

The first impression you leave is a combination of competence,
preparedness and likability. Make a good one, and you’re on your way to
a successful sale.

Lori Turner-Wilson is managing partner of RedRover Sales &
Marketing, www.redrovercompany.com. You can follow RedRover on

Facebook and Twitter.

Copyright 1995 - 2011 by The Daily News Publishing Co. Inc. - All Rights Reserved

1 . Hyneman G'town Property  Sells
for $4.1  Million Oct 19

2. Room With a View Oct 21

3. Deal Expected Soon for Morgan
Keegan Oct 17

4. New Barbershop Opens in East
Memphis Oct 19

5. iPad Becomes Essential Tool for
Brokers Oct 18 @ 4:33P

converted by Web2PDFConvert.com

http://hosted2.ap.org/TNMDN/mmIndexReturns?CN=AP707&idx=4&SITE=AP&SECTION=&TEMPLATE=
http://hosted2.ap.org/TNMDN/mmIndexReturns?CN=AP707&idx=4&SITE=AP&SECTION=&TEMPLATE=
http://www.chandlerreports.com
http://www.memphisdailynews.com/Subscribe.aspx
http://www.redrovercompany.com
http://www.memphisdailynews.com/news/2011/oct/19/digest/#62991
http://www.memphisdailynews.com/news/2011/oct/21/room-with-a-view/
http://www.memphisdailynews.com/news/2011/oct/17/deal-expected-soon-for-morgan-keegan/
http://www.memphisdailynews.com/news/2011/oct/19/new-barbershop-opens-in-east-memphis/#62998
http://www.memphisdailynews.com/news/2011/oct/18/ipad-becomes-essential-tool-for-brokers/
http://www.memphisdailynews.com/Login.aspx
http://www.memphisdailynews.com/service/Service.aspx
http://www.memphisdailynews.com/subscribe/Step1.aspx
http://www.memphisdailynews.com/subscribe/Step1.aspx
http://www.memphisdailynews.com/service/Service.aspx
http://www.memphisdailynews.com/About.aspx#about
http://www.memphisdailynews.com/About.aspx#contact
http://www.memphisdailynews.com/About.aspx#privacy
http://www.memphisdailynews.com/Help.aspx
http://www.memphisdailynews.com/About.aspx#contact
http://www.memphisdailynews.com/Default.aspx
http://blog.memphisdailynews.com
http://www.facebook.com/pages/Memphis-TN/Memphis-Daily-News/77067817854
http://twitter.com/memphisdaily
http://feeds.feedburner.com/memphisdailynews/bbde
http://www.memphisdailynews.com/Notices.aspx
http://www.memphisdailynews.com/PublicRecords.aspx
http://www.memphisdailynews.com/NASearch.aspx
http://www.memphisdailynews.com/DataDirect.aspx
http://www.memphisdailynews.com/WatchService.aspx
http://www.memphisdailynews.com/lists/ListBuilder.aspx
http://www.memphisdailynews.com/CrimeReport.aspx
http://www.memphisdailynews.com/Neighborhood.aspx
http://www.web2pdfconvert.com?ref=PDF
http://www.web2pdfconvert.com?ref=PDF

