More of what you want to know.

© DailyNews

MEMPHIS 18

» Subscribe Today!

Home | About Us | Public Notices | Public Records | | Help | Your Account | Contact Us | Log In |

Search | Subscribe
> At
SER‘TICES Home > Article VOL. 126 | NO. 171 | Thursday, September 01, 2011 Follow us on Facebook, Twitter & RSS:

Guerrilla Sales & Marketing Lf1 G
Research millions of people and . Sign-Ume'Our_FR}Eemaill editiqn
properties [+] Use PR as Weapon Agalnst Get the newsfirst with our free daily email

oy I IName
MKT & SALES LIST BUILDER
Build a downloadable list of Competltlon Email

prospects that meet your
criteria

71 BLOG Get more from The Daily News!

Electrolux groundbreaking Oct. 5

Allen Stanford and the Michael
Scott defense

Color by Numbers: Women in Gov’t

Homebuilder: now is the ‘perfect
storm’ for home investing

Lori Turner-Wilson
Print | Front Page | Email this story

Editor’s Note: This is the first in a two-part series.
With the rise in digital media and the advertising noise
cluttering the marketplace, getting noticed by
prospective customers has become increasingly
challenging. Standing out is key in advertising — either
through a highly creative or compelling campaign, or by the sheer

'WATCH SERVICE
Monitor any person, property or
company [+]

Lori Turner-Wilson

DATA DIRECT

Get valuable lists emailed ___
directly to you f Share

3 Tweet | 12

NEIGHBORHOOD REPORT
Keep an eye on trends and
events near you [+]

CRIME REPORT Rhymin’ Simon Coming to Mud
Up-to-date reports of crimes : Island
S oSy volume of your messaging. —
. . . RECORD TOTALS DAY WEEK YEAR
FRONT PAGE NEWS That creativity and messaging volume comes at a cost. Supplementing EROPERT 66 335 10,905
Friday, Aug. 26, 2011 that advertising with public relations is a good way to stretch a limitedad | ™MorTGAGEs 74 512 15,886
FORECL! RE
Lhursday, Aug. 25, 2011 budget and generate a stronger return. HERAC 22 142 7,392
Wednesday, Aug. 24, 2011 BUILDING PERMITS 0 699 28,123
L”oensdd: u” - 2223 22001111 PR provides an organization with exposure to prospective consumers, TR = e
« Back | Forward » featuring topics of public interest covered by third parties — such as BUSINESS LICENSES 24 114 4,270
: 3 . ARSI
Go todate: reporters or bloggers. This third-party endorsement is deemed by most to ettt 131 536 19,643
[ 1 eo be more credible in the eyes of the consumer than a traditional ad; many MARRIAGE LICENSES 23 121 4,101
Search News: believe it carries three times the value. If managed properly, PR strategies
Go| can be a powerful marketing weapon in the veritable war on your
competition.
PUBLIC RECORDS
Thursday, Sep. 15, 2011 PR is most often used as a supplemental strategy to advertising and not a
Wednesda ep. 14, 2011 . ..
Tuesday. Sep. 13, 2011 replacement strategy. Why? With advertising you can control the
Monday, Sep. 12, 2011 message. Through compelling imagery and copy, you can help your
Friday, Sep. 9, 2011 & The JudyMac Team —

consumers connect with and gain familiarity with your brand. Most

“THE #1 AGENT FOR THE MID-SOUTH'S
importantly, a well-planned media schedule will ensure you achieve the '

«Back | Forward »

Gotodate: . . #1 REAL ESTATE COMPANY”

[ 1 eco right mix of “reach” (the number of targeted consumers that have the c RY E L E I K E

Search Records: opportunity to see your ad) and “frequency” (the number of times you

[ 1 6o put your message in front of them) to help drive consumers to make a " E?Jﬁ\gaiﬁdymgg .10-3'&6-3900
purchase decision.

PUBLIC NOTICES

Friday, Sep. 16, 2011 PR can come in many forms, such as bylined articles, media THROUGH THE LENS

I\Zﬁ::da esé s 142021;1 . commentary, media interviews or even public speaking. When developing

Tuesday, Sep. 13, 2011 your strategy, it’s vital to start with an assessment of your firm’s assets.

Monda ep. 12, 2011

« Back I's the CEO engaging on camera or better suited for an off-camera

Gotodate: interview with a print reporter? Does he most inspire others with his

[ 6o industry knowledge (making the case for a bylined column in a local

Search Notices: paper or trade publication) or through his in-person story telling (a

—r

possible fit for public speaking or TV interviews). Play to your strengths.

PREMIUM Once you have a strategy in place, next you'll want to establish e
REALE ST ATE relationships with reporters and editors who influence the PR channels AAR -~ = -1 Weekly
you're targeting. This starts with research. ; . E dlthn
Reporters like to know you’ve done your homework — that you know ‘_)‘ Issues | About
what industries they cover, the types of stories they gravitate toward, W MATACE Ehe_l\/bmphisl _lt\ileWS: §
. o e e
— their writing style, etc. They want to see that you are thoughtfully e mféﬁ%ﬁi‘iﬁgei‘ an
. pitching them individually, versus simply including them on a mass
g T T ey . .
e distribution of a press release. “ Most Read ] Nost Brailed ]
?}g%ﬁﬁp}lﬁrg This relationship must be two-way. Don’t always reach out with a need. 1. Delta Moves Ahead With
PRINT EDITION Support these reporters by making community connections for them " Memphis Cuts Sp o

Web2

converted by Web2PDFConvert.com



http://www.memphisdailynews.com/Subscribe.aspx
http://www.memphisdailynews.com/
http://www.memphisdailynews.com/
http://www.memphisdailynews.com/About.aspx#about
http://www.memphisdailynews.com/Notices.aspx
http://www.memphisdailynews.com/PublicRecords.aspx
http://www.memphisdailynews.com/Help.aspx
http://www.memphisdailynews.com/service/Service.aspx
http://www.memphisdailynews.com/Contact.aspx#contact
http://www.memphisdailynews.com/Login.aspx
http://www.memphisdailynews.com/Subscribe.aspx
http://www.memphisdailynews.com/Search/Search.aspx
http://www.memphisdailynews.com/Search/Search.aspx
http://www.memphisdailynews.com/lists/ListBuilder.aspx
http://www.memphisdailynews.com/lists/ListBuilder.aspx
http://www.memphisdailynews.com/WatchService.aspx
http://www.memphisdailynews.com/WatchService.aspx
http://www.memphisdailynews.com/DataDirect.aspx
http://www.memphisdailynews.com/DataDirect.aspx
http://www.memphisdailynews.com/Neighborhood.aspx
http://www.memphisdailynews.com/Neighborhood.aspx
http://www.memphisdailynews.com/CrimeReport.aspx
http://www.memphisdailynews.com/CrimeReport.aspx
http://www.memphisdailynews.com/home/2011/aug/26/
http://www.memphisdailynews.com/home/2011/aug/25/
http://www.memphisdailynews.com/home/2011/aug/24/
http://www.memphisdailynews.com/home/2011/aug/23/
http://www.memphisdailynews.com/home/2011/aug/22/
http://www.memphisdailynews.com/home/2011/aug/19/
http://www.memphisdailynews.com/home/2011/aug/31/
http://www.memphisdailynews.com/public-records/2011/sep/15/
http://www.memphisdailynews.com/public-records/2011/sep/14/
http://www.memphisdailynews.com/public-records/2011/sep/13/
http://www.memphisdailynews.com/public-records/2011/sep/12/
http://www.memphisdailynews.com/public-records/2011/sep/9/
http://www.memphisdailynews.com/public-records/2011/sep/9/
http://www.memphisdailynews.com/public-records/2011/sep/20/
http://www.memphisdailynews.com/notices/2011/sep/16/
http://www.memphisdailynews.com/notices/2011/sep/15/
http://www.memphisdailynews.com/notices/2011/sep/14/
http://www.memphisdailynews.com/notices/2011/sep/13/
http://www.memphisdailynews.com/notices/2011/sep/12/
http://www.memphisdailynews.com/notices/2011/sep/11/
http://www.chandlerreports.com
http://www.memphisdailynews.com/Subscribe.aspx
http://www.memphisdailynews.com/
http://www.facebook.com/sharer.php?u=http%3A%2F%2Fwww.memphisdailynews.com%2Fnews%2F2011%2Fsep%2F1%2Fuse-pr-as-weapon-against-competition%2F&t=Use PR as Weapon Against Competition - Memphis Daily News&src=sp
http://www.memphisdailynews.com/news/2011/sep/1/use-pr-as-weapon-against-competition//print
http://www.memphisdailynews.com/home/2011/sep/1
http://www.facebook.com/pages/Memphis-TN/Memphis-Daily-News/77067817854
http://twitter.com/memphisdaily
http://feeds.feedburner.com/memphisdailynews/bbde
http://blog.memphisdailynews.com
http://blog.memphisdailynews.com/?p=3001
http://blog.memphisdailynews.com/?p=2990
http://blog.memphisdailynews.com/?p=2995
http://blog.memphisdailynews.com/?p=2992
http://blog.memphisdailynews.com/?p=2986
http://www.memphisdailynews.com/lists/HomeSales.aspx
http://www.memphisdailynews.com/lists/Mortgage.aspx
http://www.memphisdailynews.com/lists/Foreclosure.aspx
http://www.memphisdailynews.com/lists/Permits.aspx
http://www.memphisdailynews.com/lists/Bankruptcy.aspx
http://www.memphisdailynews.com/lists/BusLicenses.aspx
http://www.memphisdailynews.com/lists/Newcomers.aspx
http://www.memphisdailynews.com/lists/MarLic.aspx
http://www.memphisdailynews.com/Editorial_Images/12224.jpg
http://www.memphisdailynews.com/Editorial_Images/12218.jpg
http://www.memphisdailynews.com/Editorial_Images/12212.jpg
http://www.memphisdailynews.com/Editorial_Images/12206.jpg
http://www.memphisdailynews.com/editorial/Weekly.aspx
http://www.memphisdailynews.com/editorial/Weekly.aspx
http://www.memphisdailynews.com/editorial/WeeklyAbout.aspx
http://www.memphisdailynews.com/news/2011/sep/9/delta-moves-ahead-with-memphis-cuts/
http://www.web2pdfconvert.com?ref=PDF
http://www.web2pdfconvert.com?ref=PDF

when they’re trying to land an interview. Send story leads that don’t . Class of ‘66 Stands Out At White

directly benefit your company. Be seen as a responsive resource. Station sep 13
, 3. Artists, Politicians Weigh in on
Check back next week for more PR dos and don’ts. Gibson Raids Sep 14

. R . . 4. Kroger Execs React to
Lori Turner-Wilson is managing partner of RedRover Sales & Customers Concerns Sp 1

] . . . . .
Marketing, www.redrovercompany.com. You can follow RedRover on 5. Regions CEO: Nothing New to

Facebook and Tuwitter. Say About Morgan Keegan Deal
Sep 13

EST, WEMPHIS 1886

Account Info About MemphisDailyNews.com Our Services

Public Notices

Public Records

Name & Property Research
Data Direct

Watch Service

Marketing & Sales Lists
Crime Reports
Neighborhood Reports

e Logln e About Us Home
e Your Account e Contact Us Blog

e Create an Account e Privacy Policy Facebook
Twitter
RSS

Subscribe Help

e Subscribe to The Daily News e Help
e Upgrade Your Subscription e Customer Service

Copyright 1995 - 2011 by The Daily News Publishing Co. Inc. - All Rights Reserved

Web2

converted by Web2PDFConvert.com



http://www.redrovercompany.com
http://www.memphisdailynews.com/news/2011/sep/13/class-of-66-stands-out-at-white-station/
http://www.memphisdailynews.com/news/2011/sep/14/artists-politicians-weigh-in-on-gibson-raids/
http://www.memphisdailynews.com/news/2011/sep/13/kroger-execs-react-to-customers-concerns/
http://www.memphisdailynews.com/news/2011/sep/13/regions-ceo-nothing-new-to-say-about-morgan-keegan-deal/
http://www.memphisdailynews.com/Login.aspx
http://www.memphisdailynews.com/service/Service.aspx
http://www.memphisdailynews.com/subscribe/Step1.aspx
http://www.memphisdailynews.com/subscribe/Step1.aspx
http://www.memphisdailynews.com/service/Service.aspx
http://www.memphisdailynews.com/About.aspx#about
http://www.memphisdailynews.com/About.aspx#contact
http://www.memphisdailynews.com/About.aspx#privacy
http://www.memphisdailynews.com/Help.aspx
http://www.memphisdailynews.com/About.aspx#contact
http://www.memphisdailynews.com/Default.aspx
http://blog.memphisdailynews.com
http://www.facebook.com/pages/Memphis-TN/Memphis-Daily-News/77067817854
http://twitter.com/memphisdaily
http://feeds.feedburner.com/memphisdailynews/bbde
http://www.memphisdailynews.com/Notices.aspx
http://www.memphisdailynews.com/PublicRecords.aspx
http://www.memphisdailynews.com/NASearch.aspx
http://www.memphisdailynews.com/DataDirect.aspx
http://www.memphisdailynews.com/WatchService.aspx
http://www.memphisdailynews.com/lists/ListBuilder.aspx
http://www.memphisdailynews.com/CrimeReport.aspx
http://www.memphisdailynews.com/Neighborhood.aspx
http://www.web2pdfconvert.com?ref=PDF
http://www.web2pdfconvert.com?ref=PDF

