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The Art and Science Of Advertising
By Lori Turner-Wilson
Print | Front Page | Email this story

Advertising opportunities are plentiful. It can be tough to
discern the medium most likely to generate a strong
return. Apples-to-apples comparisons are virtually
impossible.

Absent a comprehensive plan, you may find yourself
making impulsive one-off ad purchases, unlikely to produce results.

So how do you evaluate the various advertising opportunities that come
your way? Begin by clarifying your target audience. If everyone’s your
target, no one’s your target.

If you define your target market as 35- to 45-year-old male homeowners
in ZIP code 38104 with household incomes of $100K-plus, you’re not
precluding others from doing business with you. You’re focusing your ad
investment on the segment that provides the greatest opportunity. The
more narrowly defined the target audience, the more often you can afford
to get your message in front of them, which will increase the buying
likelihood.

Next, determine what specific media your target market pays most
attention to by asking them. Survey existing customers that fit the profile.
It’s not enough to just know Generation Y is most tapped into digital ad
channels. In Memphis, what specific websites and social media tools are
most frequented by targeted Generation Y customers?

Then identify the advertising mediums that can extend your message to
the most people you’ve targeted. Ad sales reps can provide a demographic
breakdown of their readership.

Crafting an advertising schedule is both art and science. In addition to
selecting the vehicle with a readership aligned with your target market,
examine the value of that expense.

Calculate the CPM (cost per thousand). Divide the ad cost by the total
number of people projected to see it (provided by the newspaper or TV
station) and multiply that number by 1,000. The result is the cost per
1,000 people who will see your ad. Compare CPM across the various
media under consideration.

You must consider how the surrounding editorial content and mix of
advertisers align with your brand image.

Once an advertising channel has been selected, determine the appropriate
frequency needed to motivate your target audience to take the desired
action.

There’s an old adage that consumers must see an ad seven times before
making a decision to buy. In reality, the right frequency is dependent
upon subjective factors such as how established the brand is. More
mature brands with strong awareness require less frequency to drive
consumer action.

Follow us on Facebook, Twitter & RSS:
  

Sign-Up For Our FREE email edition
Get the news first with our free daily email

 Name 

 Email  
Sign Up

Get more from The Daily News

Zoo Boo Draws New Crowds,
Generates Interest
Tennessee Unemployment Rate Rose
(barely) for Sept.
Fed Report: Mixed-picture for
Memphis area
What FedExForum has in common
with … the housing market
Neu Concept for Sole Restaurant
Long Time Coming

RECORD TOTALS DAY WEEK YEAR
PROPERTY SALES 48 48 12,444

MORTGAGES 59 59 18,306
FORECLOSURE
NOTICES 0 0 8,058

BUILDING PERMITS 176 176 32,197

BANKRUPTCIES 75 75 15,154

BUSINESS LICENSES 19 19 4,861
UTILITY
CONNECTIONS 263 263 22,455

MARRIAGE LICENSES 39 39 4,782

THROUGH THE LENS

Home > Article

More of what you want to know.

Home | About Us | Public Notices | Public Records  

Search
Help | Your Account | Contact Us | Log In |
Subscribe

Lori Turner-Wilson

converted by Web2PDFConvert.com

http://www.memphisdailynews.com/Subscribe.aspx
http://www.memphisdailynews.com/
http://www.memphisdailynews.com/
http://www.memphisdailynews.com/About.aspx#about
http://www.memphisdailynews.com/Notices.aspx
http://www.memphisdailynews.com/PublicRecords.aspx
http://www.memphisdailynews.com/Help.aspx
http://www.memphisdailynews.com/service/Service.aspx
http://www.memphisdailynews.com/Contact.aspx#contact
http://www.memphisdailynews.com/Login.aspx
http://www.memphisdailynews.com/Subscribe.aspx
http://www.memphisdailynews.com/Search/Search.aspx
http://www.memphisdailynews.com/Search/Search.aspx
http://www.memphisdailynews.com/lists/ListBuilder.aspx
http://www.memphisdailynews.com/lists/ListBuilder.aspx
http://www.memphisdailynews.com/WatchService.aspx
http://www.memphisdailynews.com/WatchService.aspx
http://www.memphisdailynews.com/DataDirect.aspx
http://www.memphisdailynews.com/DataDirect.aspx
http://www.memphisdailynews.com/Neighborhood.aspx
http://www.memphisdailynews.com/Neighborhood.aspx
http://www.memphisdailynews.com/CrimeReport.aspx
http://www.memphisdailynews.com/CrimeReport.aspx
http://www.memphisdailynews.com/home/2011/sep/23/
http://www.memphisdailynews.com/home/2011/sep/22/
http://www.memphisdailynews.com/home/2011/sep/21/
http://www.memphisdailynews.com/home/2011/sep/20/
http://www.memphisdailynews.com/home/2011/sep/19/
http://www.memphisdailynews.com/home/2011/sep/16/
http://www.memphisdailynews.com/home/2011/sep/28/
http://www.memphisdailynews.com/public-records/2011/oct/21/
http://www.memphisdailynews.com/public-records/2011/oct/20/
http://www.memphisdailynews.com/public-records/2011/oct/19/
http://www.memphisdailynews.com/public-records/2011/oct/18/
http://www.memphisdailynews.com/public-records/2011/oct/17/
http://www.memphisdailynews.com/public-records/2011/oct/19/
http://www.memphisdailynews.com/public-records/2011/oct/26/
http://www.memphisdailynews.com/notices/2011/oct/24/
http://www.memphisdailynews.com/notices/2011/oct/23/
http://www.memphisdailynews.com/notices/2011/oct/22/
http://www.memphisdailynews.com/notices/2011/oct/21/
http://www.memphisdailynews.com/notices/2011/oct/20/
http://www.memphisdailynews.com/notices/2011/oct/19/
http://www.memphisdailynews.com/money
http://www.memphisdailynews.com/
http://www.facebook.com/sharer.php?u=http%3A%2F%2Fwww.memphisdailynews.com%2Feditorial%2FArticle.aspx%3Fid%3D62308&t=The Art and Science Of Advertising - Memphis Daily News&src=sp
http://www.memphisdailynews.com/editorial/ArticleEmail.aspx?id=62308
http://www.memphisdailynews.com/home/2011/sep/28
http://www.facebook.com/pages/Memphis-TN/Memphis-Daily-News/77067817854
http://twitter.com/memphisdaily
http://feeds.feedburner.com/memphisdailynews/bbde
http://blog.memphisdailynews.com
http://blog.memphisdailynews.com/?p=3312
http://blog.memphisdailynews.com/?p=3306
http://blog.memphisdailynews.com/?p=3300
http://blog.memphisdailynews.com/?p=3274
http://blog.memphisdailynews.com/?p=3290
http://www.memphisdailynews.com/lists/HomeSales.aspx
http://www.memphisdailynews.com/lists/Mortgage.aspx
http://www.memphisdailynews.com/lists/Foreclosure.aspx
http://www.memphisdailynews.com/lists/Permits.aspx
http://www.memphisdailynews.com/lists/Bankruptcy.aspx
http://www.memphisdailynews.com/lists/BusLicenses.aspx
http://www.memphisdailynews.com/lists/Newcomers.aspx
http://www.memphisdailynews.com/lists/MarLic.aspx
http://www.memphisdailynews.com/Editorial_Images/12433.jpg
http://www.memphisdailynews.com/Editorial_Images/12428.jpg
http://www.web2pdfconvert.com?ref=PDF
http://www.web2pdfconvert.com?ref=PDF


Account Info
Log In
Your Account
Create an Account

Subscribe
Subscribe to The Daily News
Upgrade Your Subscription

About
About Us
Contact Us
Privacy Policy

Help
Help
Customer Service

MemphisDailyNews.com
Home
Blog
Facebook
Twitter
RSS

Our Services
Public Notices
Public Records
Name & Property Research
Data Direct
Watch Service
Marketing & Sales Lists
Crime Reports
Neighborhood Reports

Chg %Chg Value

Morningstar 31 1.0 3,130

Nasdaq 35 1.3 2,673

NYSE NaN NaN NaN

Morningstar

Small Cap
79 1.7 4,638

© Copyright 2011 Morningstar, Inc.

How complicated is the message? Is the market saturated with
competitors? How great is demand? Is your message emotive rather than
informative? Emotional messages tend to drive quicker action with less
frequency of message required.

Once you’ve selected an advertising strategy, stick with it long enough to
really test its efficacy. If you’re considering putting all of your ad dollars
into a single ad and can’t afford others, use your money elsewhere. One-
off strategies rarely pay off.

Lori Turner-Wilson is managing partner of RedRover Sales &
Marketing, www.redrovercompany.com. You can follow RedRover on

Facebook and Twitter.
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